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Welcome to the February 2005 edition of GPCCNews! 

 

Latest Member Benefit! A new section, Member 

News, allows GPCC members to post important 

company information, such as news releases about job 

openings, upcoming events or recent accomplishments, 

for review by the Greater Philadelphia business 

community. The submission should not be an 

advertisement; however, your company can buy 

advertising space on the front page of the newsletter 

for a special introductory rate. Put your company in 

the limelight! Email bkahora@philachamber.com for 

details. 

Business Savvy features articles about vital business issues explored by regional professionals. 

A personal vision predicts success and happiness. This month, find out how personal and 

career development can help focus your life goals. 

Chamber Voice showcases the latest business programs, initiatives and notable topics in 

Greater Philadelphia that are key to business growth.

Key Issues discusses leading regional topics and Chamber initiatives. 

GPCC remembers G. Fred DiBona, Jr.

The E-A-G-L-E-S’ successful season affects the region

Small business success with the GPCC Supplier Network

In the Know features the Chamber’s highlighted programs.

Office Depot is the GPCC featured Affinity Program 

On the Move campaign is looking for volunteers

mailto:bkahora@philachamber.com
http://www.philachamber.com
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2005 Paradigm Award winner and scholarship recipients

Results of the Economic Outlook Breakfast

The Children’s Hospital of Philadelphia celebrates 150th Anniversary

Business Volunteers for the Arts looking for participants

What's News

Executive Summary gives you the latest updates on the Chamber’s public policy

activities and initiatives.

New Members

Member News! Read the latest news, programs and initiatives submitted by 

members, for members

Corporate Cares recognizes regional companies that believe community involvement is 

essential to regional success. 

Commerce Bank

Baker Industries

The Phillies

Note: Let us know what you’re reading. Using the navigation tabs at the top of your screen

instead of the back button lets us know what you’re reading, so we can ultimately give you more

of what you want.



-- Welcome to the GPCC Online Newsletter -- http://gpccfiles:81/newsletter/archives/2005/02_05/business_savv...

1 of 2 4/8/05 3:38 PM

Read this month's NEWS!

January

February

March

April

May

Jun

July

August

September

October

November

December

• Commerce Bank

• A future for the unemployable

• Phillies are Phanatic community 

outreach

February 18 - Offshore 

Outsourcing: Assessing the Risks

and Rewards

February 24 - From the Ground 

Up: Regional Developments and

Innovations

More >>

Personal and Career Development: A personal vision predicts success and happiness 

By Dr. Thomas N. Tavantzis

One of the most successful, personally and professionally rewarding accelerated evening classes

I offer at Saint Joseph’s University is Personal and Career Development. We focus on the student

as a whole person by looking at the eight factors that create Personal and Career effectiveness.

The students have the opportunity to learn experientially as they develop their own Personal and

Career Vision. These are working, experienced, returning students –motivated to maximize their

skills, learn new concepts and obtain their undergraduate or graduate degrees. What becomes

clear for many students is that they spend more time planning their vacations than their

careers!

Personal Vision 

Why is a Personal Vision so important for both career and personal development? It can direct 

and galvanize practically every aspect of your life. As the Cheshire Cat said in Alice in 

Wonderland: "If you don't know where you're going, any road will take you there." The opposite 

could not be more true: If you know where you're going, you can overcome almost any obstacle 

to get there. Having a Personal Vision for your career is more predictive of success and 

happiness than intelligence, socioeconomic background or education.

A group of researchers led by David Myers spent more than a decade studying the factors that 

make people successful and happy, including income, education, employment, and family and 

marital stability. They discovered that the most important factor was actually having an 

articulated vision for one's life.

If you asked any group of fast trackers in corporate America, "Do you have a vision for your 

life?" the odds are pretty good that they would answer with a resounding, "Yes." But the reality 

is that most of them don't have anything close to a real vision.

A personal vision is an articulated, detailed description of how you want to live your life ‑ your

whole life, not just your work life. It needs to contain real and realistic information about who

you are; what you like to do, do and don’t do well, think is worth doing, and want to accomplish.

http://www.philachamber.com
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It needs to be written down and reviewed often. It should be based on eight factors: Your

position in the Career Development Cycle; Abilities (assessed through the Highlands Ability

Battery online, a timed collection of work samples): Skills; Interests; Personal Style; Family of

Origin; Values; and Goals. Students complete exercises that help them develop their own

Personal and Career Vision. Every student does not leave with a finished Vision, but they’re all

well on their way. I hold a three-month follow-up class for graduates, and by then, everyone has

a Personal Vision.

How do you get to a Personal Vision and what does one look like?

To get a vision, you have to step back and get a fresh perspective on work and life. Don’t say,

"Oh, I'll get around to that," because you won't. You have to set aside time, energy and focus to

create an articulated description of yourself.

The vision has to be inclusive. Many different factors go into a vision. A vision must contain 

all eight factors listed above. Omit one, and it will come back to haunt you.

Try your vision out – live with it and refine it. You must not only define your vision – you must

act on it. Return to it periodically and see if it still fits you. Your vision must constantly evolve.

Write your vision down. Tell it to everyone who’s important to you. Nothing makes an idea so

powerful as to write and recite it – again and again.

Saint Joseph’s University has FREE Lunch and Learns delivered on site by Dr. Tavantzis

at a company’s location. The topics include not only career development but also

leadership, coaching and emotional intelligence. Contact Amy Barth Learn at

610-660-1260 to schedule at Lunch and Learn.

Dr. Thomas N. Tavantzis is Director of Organizational Psychology and Leadership Programs at 

Saint Joseph’s University.

Submit for the April 2005 Newsletter! Share your expertise on relavent business topic. Either 

email bkahora@philachamber.com for details or click here and share your wisdom with the 

regional business community.

<< Back

Unsubscribe / Testimonials / Article Submission / Archives / Advertising

Comments / About Us / Disclaimer / Member Directory

Visit us on the web at: www.philachamber.com
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Advertise! Build more exposure for your company and drive hits to your website. Purchase ad space in the

NEW! Chamber Flash Box for month long exposure to GPCC News subscribers and website visitors. You can

potentially reach the 2,000 web visitors that link to this newsletter each month as well as the full Chamber

subscription list.

*Now available! Website Ads. Special discounts on multiple month & combination pages. Call 215-790-3665

for more details.

Submit an article! Do you have an interesting perspective from which to approach a new or well-known

business issue? Can you shed light on a controversial topic relating to your industry? Would you like to give

your fellow Chamber members a business tip that can save or earn them extra time and money? Submit an

article to be published in this newsletter to enhance your recognition and influence potential or existing

clients. 

Community Profiles. We would like to feature your community enrichment programs. Please tell us about a

community initiative with which your company is involved, and we may highlight your company’s contributions

as a philanthropic leader. Email bkahora@philachamber.com for details.

Host, Boast & Post! Promote a company achievement, event or sale at absolutely no cost to you. Just click on

the Bulletin Board & Member Discounts link on the Chamber’s website, enter your email address, company

code* and post immediately!!!

*If you do not have your company code but are registered in our system, your code will be emailed to you. If

your email address is not registered, contact ptoner@philachamber.com.
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February 2005

So far, 2005 has been a very good year for Greater Philadelphia and we have hope that our 

momentum will continue as we strive to make our region more competitive.

The Greater Philadelphia Chamber of Commerce, on behalf of the regional business community, 

thanks Governor Rendell for releasing funds last month that will enable expansion of the 

Pennsylvania Convention Center to begin.

We have for years advocated for the expansion of the Convention Center, which is needed if our 

region is to attract the larger conventions that will support our convention and hospitality 

industries.

Since opening in 1993, the Pennsylvania Convention Center has helped spur economic activity in 

the city and region. As cities such as Boston and Washington D.C. began to enlarge their meeting 

facilities, it became necessary for Greater Philadelphia to develop expansion plans to ensure that 

nearly 60,000 hospitality workers and dozens of hotels, restaurants and other places of leisure 

remain viable.

Realizing the critical economic consequences, Governor Rendell did a great service to our region 

by providing start-up funds for expansion.

One major component of an economically competitive Greater Philadelphia region, however, 

remains undecided.

Later this month, on February 27, SEPTA may be forced to implement steep fare hikes, reduce

service by 20 percent, and severely curtail weekend service if a solution to the state’s transit

crisis is not found.

The Greater Philadelphia Chamber of Commerce continues to be in constant communication with 

our elected officials in Harrisburg, and we have met face-to-face with Governor Rendell and 

influential legislators in an effort to facilitate a compromise. We remain optimistic that a 

dedicated source of funding for SEPTA, along with much needed support for transportation 

http://www.philachamber.com
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infrastructure improvements throughout the state, will come to fruition. 

A comprehensive and affordable mass transportation system is one of our region’s most

appealing selling points. The ability to attract and retain companies would be greatly diminished

if SEPTA operates under a worse case scenario.

The Chamber will continue its work with our elected officials and all affected parties in search

of a funding stream that supports transportation infrastructure and mass transit so that our 

state and region maintain a competitive edge.

<<Back | Next >>
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Please join us in welcoming our New Members to the Chamber. New Members mean new

contacts, new member-to-member discounts, and potential new business. Be sure to check out

who joined this month* and every month and help support your fellow members.

Check out who joined this month!

3212 Tang, Inc. DBA Kitchen 89

Acorn Press, Inc.

Al Dia

All Covered

Bil-Ray Aluminum Siding Corp. of Queens, Inc.

Buzz Communications LLC

Career Blazers

Chariot Solutions

Claritee Group

Conshohocken Eye & Laser Center

Ezekiel Baptist Church

Gallery 339

Igvin Investco Limited

IMS Health

Kiddie Carriage, Inc.

Le Tip

M. Schnoll & Sons, Inc.

MCA Solutions

Micro Biological Air Safety 

 Laboratories

mvwGroup

O'Neill Employee Benefits

Oxford James LLC

Pathfinders Travel

Pennsylvania SPCA

Philadelphia Barrage

PPT Consulting

QA Edge, Inc.

Reedman-Toll Auto World

Schoor DePalma, Inc.

Servpro of South Philadelphia

Skyline Commercial Real Estate

The Ultimate Professional Cleaning Service

U.S. Trust Company, N.A.

Walnut Bridge Coffee House, LLC

Weatherbee Media

Zelten LLC.

 
The Chamber has more than 6,000 members representing every industry. Check out some of

your colleagues.

*Members are pulled on a monthly basis on the 15th of each month. If your company joined after

the 28th, you will be featured in next month’s issue.

http://www.philachamber.com
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**Featured members are selected by the GPCC News editorial staff.
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Please join us in welcoming our New Members to the Chamber. New Members mean new

contacts, new member-to-member discounts, and potential new business. Be sure to check out

who joined this month* and every month and help support your fellow members.
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The Chamber has more than 6,000 members representing every industry. Check out some of

your colleagues.

*Members are pulled on a monthly basis on the 15th of each month. If your company joined after
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**Featured members are selected by the GPCC News editorial staff.
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GPCC remembers G. Fred DiBona, Jr.

GREATER PHILADELPHIA LOSES A FAVORITE SON - 

A former President & CEO of the Greater Philadelphia Chamber of Commerce and one of the

business community’s most respected leaders, G. Fred DiBona, passed away on January 11, 2005.

In this very difficult time, the Chamber and the regional business community take some comfort

in reflecting on the positive and tremendous impact that Fred DiBona had on the Chamber and

the region as a whole.

Fred served as President & CEO of the Greater Philadelphia Chamber of Commerce from 1983 to

1986, before joining Independence Blue Cross (IBC) and since serving as IBC’s President & CEO.

Under his leadership, the Chamber initiated the Annual Mayoral Luncheon, collaborated with Mayor

Wilson Goode on producing a business tax plan, helped establish the Pennsylvania Convention

Center, and worked toward the repeal of the mercantile tax.

Fred served our business community with tireless effort, visionary leadership, great zeal and

humor.

No one had more love for this region than Fred DiBona and he proved this in his personal and

professional life by devoting a great deal of time and effort to causes throughout Greater

Philadelphia. He was concerned with the quality of life for all in the city of Philadelphia and the

surrounding region.

As Chairman of the United Way of Southeastern Pennsylvania’s funding raising

campaign, Fred raised $50 million for worthy causes. Along with President George H. W. Bush,

Fred received the 1995 National Patriot’s Award from the Congressional Medal of Honor Society.

He was also recognized by the American Heart Association, the Southeastern Pennsylvania

Arthritis Foundation, and a host of other organizations for his benevolent acts.

Greater Philadelphia lost a giant of a man and leader. Fred will live on in our me mories for the

examples that he set, contributions that he made, and the passion with which he led and lived

http://www.philachamber.com
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his life.

Our prayers and thoughts go out to the DiBona family, particularly his wife Sylvia, and their two

children.

The Chamber will be looking for an appropriate way for the business community to honor Fred’s

memory, legacy and spirit.

Please click here for more information on the life, accomplishments, and contributions of G. Fred

DiBona. 

Next >>
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Small business success

Unfamiliarity with the procurement process, a shortage of resources to meet the often 

overwhelming demand of large companies, limited access to purchasing executives, and 

inadequate faculty to effectively brand products and services are concerns that small companies 

believe often limit their ability to conduct businesses with large corporations. Despite these 

disadvantages, many small business executives successfully manage their companies, which they 

often prefer to keep small, and generate quality, on-time products and services for their clients; 

yet due to their small size are many times overlooked by large corporations.

Not only is it difficult for small regional companies to target large corporations because product 

and service recognition is narrow, but many times large companies will chose to do business 

with a larger, more prominent company because the anticipated result is perceived to be of 

higher quality.

“It’s a question of critical mass; some large firms are hesitant to use a company because it is

small,” Robert S. Bright, president and founder, Talson Solutions, LLC, a local consulting firm,

said. “I have a small firm of four people and growing, and larger companies many times think we

may not be able to meet their demands even though our product or service is equal or higher

quality.”

Small companies are continually searching for an avenue to reach the procurement officers of

these prominent corporations. Afforded through a partnership with the Greater Philadelphia

Chamber of Commerce and Citizens Bank, the GPCC Supplier Network, in addition to providing a

curriculum to enhance small businesses’ skills, will present participants with the opportunity to

network with top purchasing executives at a final networking session. They will graduate from

the program with a certificate of completion that will signify their newly acquired knowledge so

large companies will recognize them as qualified vendors.

“Unfortunately, small companies don’t have the resources that a large company would have to

spend time prospecting,” Cheryl Lynn Scandale-Murnin, president, MOS Design, a small, local

design firm, said. “It’s more challenging to identify a larger quantity of prospects, whereas larger

http://www.philachamber.com
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companies would have the staff. Senior executives have a tendency to gravitate toward other

large suppliers.”

Although the majority of large regional corporations are required to conduct a specific amount of 

annual business with registered minority-owned, woman-owned, veteran-owned, and 

disabled-owned companies, it is still difficult for small businesses in these categories to identify 

upcoming prospects. The GPCC Supplier Network is designed to be a catalyst in establishing 

opportune business contracts by marketing Network graduates in GPCC promotional materials 

and providing exclusive access to a Supplier Network website.

“Larger companies often need to fill quotas, and the Supplier Network can help them meet

targeted goals,” Michael K. Pearson, president, Union Packaging, LLC, said. “The [series] may give

large companies the ability to identify those smaller companies and cut the cycle time in the

business community.”

The concern lingers among some small businesses that they may not have suitable resources to 

satisfy the needs of a large company. Many small businesses are searching for an outlet to 

create partnerships with other suppliers; sharing the financial weight and dividing products or 

services rendered will allow for the integration of small, mid-size, and large companies.

“Large companies may have ways [for small companies] to partner as a strategic alliance or as

a tier-two supplier with whatever company currently supplies their products or service,” Pearson

said.

Small companies agree that the GPCC Supplier Network may provide a solid foundation for 

smaller companies seeking to do business with larger corporations in the region. After assessing 

their strengths and weaknesses, small companies participating in the inaugural series will 

develop a business plan to reach their target market. They will listen to a panel of experienced 

professional small and large business executives who have successfully worked together. 

Participants will examine the business cycle to formulate effective inventory, accounting and 

invoicing systems and study the most effective strategies to locate and respond to Requests for 

Proposals with proper bidding strategies. They will learn to implement the newest purchasing 

methods and explore various compliance and risk management issues as their companies grow.

As the Series progresses, courses more tailored to various small businesses can be introduced,

and curriculum can be adapted to target large companies with customized needs. “In the future,

I would like to see courses focus upon the different sell methodology between professional

services and commodity products,” Bright said. “The finer points of selling should be addressed.”

With sessions beginning in February and April, the Supplier Network series will allow small and 

large companies to immediately engage each other for business opportunities in the Greater 

Philadelphia region.

“What other organization has a bigger representation of business in Philadelphia and the region?”

Pearson said. “This is an obvious tangible benefit from Chamber membership.”

To find out more information and request a Registration Application, please call 215-790-3603 or 
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email lhahn@philachamber.com.
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P-H-I-L-A-D-E-L-P-H-I-A

Green, black, silver and white. Ladies and gentlemen, these four colors need no introduction. 

The tremendous success of the Philadelphia Eagles football team has resulted in national

attention for the city and the region. The football team’s victories have become a drawing-point

for conventions, allowed city officials to utilize low-cost national advertising, boosted Eagles

merchandise sales among local vendors, and provided the Greater Philadelphia region with

opportune recognition and a sense of unity.

Finishing with a regular season record of 13-3-0 , the Eagles claimed their fourth consecutive

NFC East title with a 27-6 victory over the New York Giants in November, securing home field

advantage in the playoffs. To the overwhelming joy of Eagles fans, many braving frigid weather

conditions at Lincoln Financial Field, the team claimed their deserving spot in Super Bowl XXXIX

as they defeated the Atlanta Falcons on January 23 to become NFC Champions. The two

additional home games generated an increased source of revenue for the area’s sports bars,

parking, wage taxes and people working at the stadiums. The NFC Championship game sold out

68,000 tickets in a matter of seconds.

“It’s new money that we’re by no means guaranteed when the season starts,” Larry Needle,

Executive Director, Philadelphia Sports Congress, a division of the Philadelphia Convention &

Visitors Bureau, said. “Only a handful of teams are still playing during the playoffs, so this is a

positive and exciting time.”

The City of Philadelphia Department of Commerce estimated the total economic impact on the

region due to the team’s success at approximately $16.4 million. The figure includes city tax

revenues at approximately $420,000, regional spending at $12.5 million, additional spending from

out of town visitors $2.5 million, and merchandise sales of $1 million.

“The value of marketing exposure is the supine value from Super Bowl,” Duane Bumb, Deputy

Director of Commerce, City of Philadelphia Department of Commerce said. “It’s about product

placement; the Super Bowl is one of most highly viewed programs annually on television, and
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Philadelphia is featured prominently.”

The Eagles’ success introduces the possibility to promote Philadelphia as a great city; national

media converge on the region and report on the team, its fans and the city. With an invitation to

Super Bowl XXXIX, the city had two more weeks of tremendous coverage. The Greater

Philadelphia Tourism Marketing Corporation provided video clips to the National Football League,

highlighting beautiful shots of the Philadelphia skyline. Heightened city recognition on a national

level allows the nation to discover all that Philadelphia offers, including renowned restaurants, a

rich history, cultural attractions and a diverse populations.

“What’s really important to us is the amount of exposure that Philadelphia gets on all media –

radio, print, television, and web sites,” Meryl Levitz, president & CEO, Greater Philadelphia

Tourism Marketing Corporation said.  “ This coverage reinforces the fact that we’re a strong

sports town, with everything that implies: spirit, fun, youth, momentum.   Everyone benefits

when there’s a winning team spirit: trips to Philadelphia are planned, planned trips are made

longer, college applications to our schools go up, and our web sites get more visitors.” 

Needle said that the Eagles have been selling out games all year for the last couple of years, and 

the first-round playoff tickets sold out in a matter of minutes. The relatively new Lincoln 

Financial Field was completed in 2003, with a seating capacity of 68,000; the large cluster of 

sporting facilities, including the Wachovia Center and Citizens Bank Park, has attracted an 

increased number of fans who want to experience the new arenas.

“The Eagles had been saying that they need a better facility to house their games to create

revenue to support the program they envisioned,” Bumb said. “Their recent seasons start to

justify the substantial public investment.”

Local sports bars tend to attract a larger crowd for Eagles’ games than any other sporting event,

although a massive amount of people does not always necessitate increased revenue. Many

times fans will come for the game, get something to eat and drink when they first come in, then

sit and watch the four-hour game without purchasing anything additional. Although the games

took a short hiatus following the conclusion of the regular season, entering into the playoffs

provided an opportunity for playoff viewing parties and the inevitable Super Bowl extravaganzas.

“People were in hibernation,” Rocco Casciato, general manager, Dave & Busters, Inc. said. “The

Eagles were in limbo for four weeks, but now people have left over expendable cash.”

Most importantly, the Eagles entrance into the Super Bowl created a feeling of unity among

Philadelphians and the surrounding areas that create the Greater Philadelphia region. “This will

make Philadelphians feel good about their city and become ambassadors to the world,” Bumb

said. “We’re energized because of their success; it’s positive for the economy.”

The Chamber congratulates the Eagles on a successful 2004-2005 season and wish them luck 

next year. 

<<Back | Next >>
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Membership Advantages - Chamber “Affinity Programs”

Through its partnership with Office Depot, the Chamber is able to pass on savings to its

members on more than 13,000 office supplies. With this special announcement, Office Depot

would like to share increased discounts of up to 80 percent and an improved “Best Buy List,”

now featuring 320 items. In addition, Office Depot has added a copy and print discount program

where members can get deals on black-and-white and color copies, as well as binding and

laminating. With promotion available only to Chamber members and free next day delivery, it’s

not only cheap, it’s quick.

The introduction of the new in-store purchasing card, administered after meeting with a local

Office Depot representative, allows Chamber members to purchase items and get the program

discount with the savings they would routinely get when buying via the web or catalog. Office

Depot has new stores in Talleyville and Newark, Del., Voorhees, Cherry Hill, East Brunswick,

Freehold and May’s Landing, NJ, and Exton, Langhorne, Montgomeryville, Philadelphia, Plymouth

Meeting, Springfield, West Chester and Willow Grove, Penn.

If you have a question on the Chamber’s Affinity Programs please contact

thairstonmayo@philachamber.com.

 

 

 

The Greater Philadelphia Chamber of Commerce is well known for its signature events, its public

advocacy, and its economy-building efforts. But to a great number of regional companies, the

Chamber’s “Affinity Programs” are among the most valued benefits of their Chamber

http://www.philachamber.com
http://www.officedepot.com/
http://www.philachamber.com
http://www.philachamber.com/benefits_savingsdisc_od.asp
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membership.

The Chamber partners with several service providers to offer its members savings on everything

from workers’ compensation insurance and retirement plans, to office supplies and shipping

services. These Affinity Programs result in drastic cost savings and an improved bottom line for

Chamber members who find that enrolling in these programs alone is worth the cost of

membership.
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On The Move

Celebrating its seventh year of the On The Move campaign, the Greater Philadelphia Chamber of

Commerce continually strives to enhance member benefits and resources through a unique

partnership with regional companies. Utilizing upwards of 300 employees from more than 30

different corporations, volunteers work with the Chamber staff to sell memberships, tables and

tickets to Chamber events, sponsorships and other Chamber products. Revenue raised by the

campaign serves to increase the Chamber’s membership base and add new programs, while still

advancing existing services. On The Move strengthens the Chamber’s commitment to improve

the business climate in Greater Philadelphia.

Sponsored by Sovereign Bank, the campaign will kickoff February 24, 2005 . Under the leadership 

of Chairman & CEO of Sovereign Mid-Atlantic Jim Lynch, members are encouraged to volunteer 

for the campaign or make gift or cash donations.

If you are interested in lending your support , please contact Tracy Foster at 215.790.3688 or 

tfoster@philachamber.com or visit otm.philachamber.com.
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On the road to victory or E-A-G-L-E-S

Green, black, silver and white. Ladies and gentlemen, these four colors need no introduction. 

The tremendous success of the Philadelphia Eagles football team has resulted in national

attention for the city and the region. The football team’s victories have become a drawing-point

for conventions, allowed city officials to utilize low-cost national advertising, boosted Eagles

merchandise sales among local vendors, and has provided the Greater Philadelphia region with

opportune recognition.

Finishing with a season record of 13-3-0 , the Eagles claimed their fourth consecutive NFC East

title with a 27-6 victory over the New York Giants in November, securing home field advantage in

the playoffs. To the overwhelming joy of Eagles fans, many braving frigid weather conditions at

Lincoln Financial Field, the team claimed their deserving spot in Super Bowl XXXIX as they

defeated the Atlanta Falcons on January 23 to become NFC Champions. The two additional home

games generated an increased source of revenue for the area’s sports bars, parking, wage taxes

and people working at the stadiums. The NFC Championship game sold out 68,000 tickets in a

matter of seconds.

“It’s new money that we’re by no means guaranteed when the season starts,” Larry Needle,

Executive Director, Philadelphia Sports Congress, a division of the Philadelphia Convention &

Visitors Bureau, said. “Only a handful of teams are still playing during the playoffs, so this is a

positive and exciting time.”

The City of Philadelphia Department of Commerce estimated the total economic impact on the

region due to the team’s success at $16,400,420. The figure includes city tax revenues at

approximately $420,000, regional spending at $12.5 million, additional spending from out of town

visitors $2.5 million, and merchandise sales of $1 million.

“The value of marketing exposure is the supine value from Super Bowl,” Duane Bumb, Deputy

Director of Commerce, City of Philadelphia Department of Commerce said. “It’s about product

placement; the Super Bowl is one of most highly viewed programs annually on television, and

http://www.philachamber.com
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Philadelphia is featured prominently.”

The Eagles’ success introduces the possibility to promote Philadelphia as a great city; national

media converge on the region and report on the team, its fans and the city. With an invitation to

Super Bowl XXXIX, the city had two more weeks of tremendous coverage. The Greater

Philadelphia Tourism Marketing Corporation provided video clips to the National Football League,

highlighting beautiful shots of the Philadelphia skyline. Heightened city recognition on a national

level allows the nation to discover all that Philadelphia offers, including renowned restaurants, a

rich history, and cultural attractions.

“What’s really important to us is the amount of exposure that Philadelphia gets on all media –

radio, print, television, and web sites,” Meryl Levitz, president & CEO, Greater Philadelphia

Tourism Marketing Corporation said.  “ This coverage reinforces the fact that we’re a strong

sports town, with everything that implies: spirit, fun, youth, momentum.   Everyone benefits

when there’s a winning team spirit: trips to Philadelphia are planned, planned trips are made

longer, college applications to our schools go up, and our web sites get more visitors.” 

Needle said that the Eagles have been selling out games all year for the last couple of years, and 

the first-round playoff tickets sold out in a matter of minutes. The relatively new Lincoln 

Financial Field was completed in 2003, with a seating capacity of 68,000; the large cluster of 

sporting facilities, including the Wachovia Center and Citizens Bank Park, has attracted an 

increased number of fans who want to experience the new arenas.

“The Eagles have been saying that they need a better facility to house their games to create

revenue to support the program they envisioned,” Bumb said. “Their recent seasons start to

justify the substantial public investment.”

Local sports bars tend to attract a larger crowd for Eagles’ games than any other sporting event,

although a massive amount of people does not always necessitate increased revenue. Many

times fans will come for the game, get something to eat and drink when they first come in, then

sit and watch the four-hour game without purchasing anything additional. Although the games

took a short hiatus following the conclusion of the regular season, entering into the playoffs

provided an opportunity for playoff viewing parties and the inevitable Super Bowl extravaganzas.

“People were in hibernation,” Rocco Casciato, General Manager, Dave & Busters, Inc. said. “The

Eagles were in limbo for four weeks, but now people have left over expendable cash.”

Most importantly, the Eagles entrance into the Super Bowl created a feeling of unity among

Philadelphians and the surrounding areas that create the Greater Philadelphia region. “This will

make Philadelphians feel good about their city and become ambassadors to the world,” Bumb

said. “We’re energized because of the win and it’s positive for the economy.”

WILL ADD CONCLUSION AFTER THE SUPERBOWL
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