
Integrated Brand Communications

radian.biz

With a new style, voice and clear navigation, Radian.biz informs and rewards  
Radian’s user communities, and reinforces the Radian brand promise by providing 
easy access to the information each audience segment wants most. 

Ensuring the American Dream

Radian asked Hanson Design to transform  
its online brand and presence, and develop the “Radian story.”  



The Challenge: A financial services company with extensive “brand refresh” requirements to focus on its 
 core mortgage insurance business.  

The Need:  A comprehensive online blueprint for the future, including brand re-design and a new 
 website with interactive customer tools. 

The Result:  www.radian.biz, a highly interactive and user-friendly resource hub for mortgage 
 lenders and homeowners, from global mortgage insurer Radian. Launched April 2010.

The Team:  Hanson Design, a digital brand marketing and design firm with financial services 
 expertise including American Express, JPMorganChase, ING Direct, and USSA.

• Useful pull-down navigation bar allows users to get to desired 
location of the site with one click

• Calculators and tools set up as toggle buttons to allow the user 
to easily select options (appearance of being on one page)

• Portable “containers” measuring 1/3 of the width of page can 
be easily configured horizontally or vertically to allow each  
business unit to add helpful links to their content pages

• Site built with NO flash, all html and javascript to allow  
integration with the Salesforce CMS tool

Unique photo icons help guide users 
while reinforcing the brand promise

home page

investors page

lenders page



The scope of Hanson’s brand-web development  
work included:
• An extensive Needs Assessment and multiple discovery  

sessions with senior management and cross-functional  
operation teams.

• An investigative competitive audit and online survey that 
showed that the Mortgage Insurance category was not  
effective in creating competitive differentiation or clearly 
communicating value to their customers.

• An 80-page Project Summary & Strategic Plan that analyzed 
the market situation and needs, and detailed the strategic 
interactive roadmap.

• Development of a new brand mission, value proposition, 
messaging and identity, including brand logo, color palette 
and original photography.

“It was an exciting project to energize and 

help reinvent a complex financial services 

company,” says Gil Hanson, CDO of  

Hanson Design. ”We did a lot of work  

on brand-user experience to design a  

clean architecture, and develop new  

web tools and ways to connect Radian’s 

multiple stakeholder communities.”

“We now have an ideal interactive foundation with which 
  we’ll grow our company, determine future audience needs, 
  and expand the resources that can make Radian’s customers 
  more successful.”
   Rick Gillespie, SVP of Corporate Communications for Radian

Design work included creating a new sub-brand and 
a customer-specific web portal called MI Online 

log-in page welcome page



Integrated Brand Communications

Why Hanson Design?
Hanson Design brings over 20-years of successful brand development and the real-world experience that is the key to a winning 
marketing strategy in any media. Our proven brand and creative strategies, coupled with our powerful digital marketing  
capabilities and proven methodology, guarantees all of your marketing and business objectives will be realized.

Notable Clients: ARAMARK, AstraZeneca, Colgate-Palmolive, JPMorgan, Pernod Ricard, USAA, ZeroWater

Hanson Design, Inc.  |  4112-A Station Street  |  Philadelphia, PA 19127  |  215 487 7051
info@hansondesign.com  |  www.hansondesign.com

Radian protects the American Dream for lenders and their borrowers by 
managing risk and opening doors for new generations of homeowners.  
Headquartered in Philadelphia, Radian connects lenders, homebuyers,  
investors and loan servicers using a suite of private mortgage insurance 
and related risk management products and services.


